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As I wrote in my previous blog post, I think that it is inevitable that attorney bios will evolve to
include more personal information about attorneys. In times past, prospects may have visited your
office, where they could have seen your fishing trophies and handshake photos. In the Facebook age
— as more business is done long distance — relationships will be built online.
How exactly will this change manifest itself? What will be the limits of decorum? We can only guess.
However, two firms have recently experimented with a more personal approach to bios. And both are
worth looking at.
Axiom – Axiom is not a law firm by traditional standards. As I
understand it, they’re more like a placement agency. Whatever they
are, they have attorney bios that are a huge departure from the norm.
Their approach focuses almost exclusively on their attorneys’ lifestyles
— using lush full-screen photos, video documentaries and very little
text. They have successfully positioned themselves as different from the white-shoe law firms they
apparently seek to displace.

 
My thoughts: Axiom’s approach is compelling (I checked out every bio and watched every
video). However, I don’t think that their heavily personal approach is right for most law firms.
For one thing, their bios lack the most important element: proof that the profiled attorney
is an expert in his niche. Their bios contain no meat — no articles, no case studies and no
presentations. That said, I could see their use of lush attorney photos and video documentaries
being adopted by other firms.
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Edelson McGuire – Edelson is a 17-attorney firm headquartered in
Chicago. Their tagline is “Law is Evolving... So is Your Lawyer.” Their
entire website is a departure from the traditional law firm formula. Bios
feature casual photos (no ties) and lots of personal tidbits. For example,
for each attorney, you learn what’s on their iPod and how many cups of
coffee they drink each day.

 
My thoughts: The Edelson McGuire bios offer some fun personal details about their attorneys.
However, I think that most prospects might find their approach a bit too playful. While they
offer more text than Axiom, Edelson’s bios also lack in-depth content that really demonstrates
focused expertise.

My conclusion
While these organizations are clearly pointed in the right direction, I think that both went too far in
focusing on the personal and neglecting the professional. It’s vital that the bio makes the case that
you are one of the leading experts in your niche. Any personal information should complement that
message – not dominate it.
One last thought: Both of these websites are orange. Has orange become the new “progressive”
alternative to blue?
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