Law Bloggers: Are You REALLY Reaching Your Target Audience?
By Cordell Parvin on June 27th, 2012
Are you blogging? If so, what exactly is your point? To answer that you must consider:
1. Who is my intended reader?
2. What do I want the reader to gain from reading my blog?
3. What do I want the reader to think of me, and/or my firm?
As a lawyer who practiced law for a long time, I think I ought to be able to answer those questions
when I read your blog posts. But, surprisingly, I frequently have no clue.
If you are a regular reader, you know that I wrote a monthly column for Roads and Bridges
magazine. When I first started writing in the early 80s I picked the title of the column: Law: The
Contractor’s Side.
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The very title of my monthly column made it clear that contractors were my intended readers. I
wanted contractor readers to be alerted to potential problems, opportunities and changes they might
face and to be better prepared to deal with them. Sometimes I wrote about a case and described
how the situation could have been avoided or handled more effectively.
I wanted contractors to think two things about me from reading my column. First, I wanted them to
believe I was the “go to” lawyer, who not only understood their construction law issues, but also
understood the construction industry and their business.
These focused and well thought out ideas provided the framework for every monthly column I wrote
for 25 years. Do you have your own framework for your blog posts?
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