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Online Counterfeiters a Threat to All Brands
By Julianne R. Davis and Jay Smith-Hill
Lane Powell PC
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The single most important step is to
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As the world continues to shrink, all brand

as “cheap,” “discount,” “free” and “wholesale,”

owners, large and small, will need to bring

sources of knockoffs can be identified and

resources to bear on combating those that
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