
Integrating Social Media Into 
Your Marketing Strategy



Today’s Panelists
• Dion Algeri. – Partner, Great Jakes Marketing 

Company

• Jillian Beard – Regional Marketing Manager – East, 
Morton's The Steakhouse

• Silvia Coulter – Partner, LawVision Group

• Carrie Kerpen – Chief Operating Officer, Likeable 
Media

• Jasmine Trillos-Decarie – Director of Marketing & 
Business Development, Foley Hoag LLP



Honorary Panelist: Anastasia



Have Questions?

Raise your hand

OR

Tweet them to:

@jasminedecarie



Law Firms Using Social Media

• 96 of AmLaw 100 blogging
– 297 blogs total with 245 firm branded

• All AmLaw 100 = LinkedIn pages
– 1.5 million lawyers on LinkedIn

• 31 of AmLaw 100 on FaceBook
• 76 AmLaw 100 on Twitter but less than half 

have ever tweeted
• If you analyze the AmLaw 200, I guarantee 

that these numbers increase in all categories



• LinkedIn: 1,473,000 lawyer profiles 
worldwide – Read Write Enterprise.

• Facebook: 80,000 law firms – Hubspot

– 2/3 of American attorneys cite Facebook as 
a primary source of evidence in divorce 
cases – American Academy of Matrimonial Lawyers

• Twitter: 17,000 law firms – JDSupra.com

• YouTube: 10,000 appearances of “law firm”

Lawyers on Social Media



How Law Firms Approach 
Social Media



Five stages of social media
Ignoring Head in sand it’s not going away, I promise

Listening “Let’s collect data” “what are our peers 
doing?”

Responding Gut reacting if done with no strategy

Participating Starting to communicate

Interacting Talking to our audience on what they want to 
discuss where and how they want to discus it. 
Now we get it!



Source: Fred Cavazza.net

The Buying Cycle
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Should You Integrate of Individual’s 
Social Media Strategy with a Firm’s 
Digital Strategy



Social Media 
Integration

• American Express B2B

• American Express Consumer Facing

• Cisco

• 888.RED.LIGHT

















Blog



LinkedIn



Twitter



Google+



Quora



About.me



Hank’s Family Business Website



Bio on the Troutman Sanders site















Attorney Microsites

• Basic bio information
• Personal information
• Case studies
• Articles

• Photo galleries
• Video archive
• News
• Blog



Should/Can We Leverage Social Media to 
Communicate With Clients?



Communicate With Clients

• Listen, acknowledge and reply
• Follow back
• Acknowledge them! 



Communicate With Clients!



Communicate With Clients!







What Does Success Look Like – How Do 
You Track It?



How we measure success

• New clients or, at least the ability to pitch 
new clients

• Web traffic
• Likes



The Holy Grail:  New Business Through 
Social Media



Blogs Build Business
• 6,174 lawyer blogs covering 75 categories 

of law -- Blawgsearch.com

• 57% of businesses have acquired a 
customer through their company blog --
Hubspot.

• Blogs produce the lowest-cost leads, 
compared with other forms of marketing.

• 30% of all online activity is in blogs.



Blogs

• No comments = Not a Blog
• Know your target audience
• Write in a way your target audience wants 

to hear
• Market them: Advertise (not print), PR, 

cross-linking



Blogs
Strategy

– Create fresh content that 
engages readers

Challenges
– Creating content of interest 

without crossing the line
– Mediating interaction

Tactics 
– Define the voice of the company
– Monitor comments, trends, 

insights
– Strategy and editorial schedule
– Analytics
– Reputation management



Parting Words of Advice
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