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1. Define your approach to marketing and BD strategy.
2. Establish your firm as a destination for talent and business.
3. Discover how content can help position your firm.
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Build Brand Awareness Internally 

Just as Mintz tightened up the external content distribution, it did the same for its internal content, changing 
the look of internal communications every six months to keep it fresh and eye-catching. Stories of business 
development wins as a direct result of marketing efforts are celebrated within the firm. Don’t be shy about 
sharing marketing success! 

Carolyn reminded us to never let the brand conversation take your eye off the BD ball. Your brand supports 
BD, but keep your focus on BD. And remember that in today’s highly competitive market for the best talent, 
your brand is an important recruiting tool as well. 

Understand the challenge. Build the plan. Become the destination.
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